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Vision
End to end value creation for 
potatoes in New Zealand

Priorities

Purpose
Listen, enable and promote better outcomes 
for the New Zealand potato industry.

Leadership in the field
•	 Growing practices
•	 Future focused science, innovation and 
technologies

•	 Biosecurity and crop protection

Growing great people
•	 Pathways to support our young growers

•	 Training opportunities for industry

•	 Building sector capability

United voice
•	 Strengthened advocacy
•	 Strategic communications and industry 
engagement

•	 Promotions of the wider NZ potato story
•	 Market Intelligence

Context
The potato industry has a complex value chain; we recognise the diverse needs of all parts of the sector.

Potatoes New Zealand works as a trusted partner and leader, promoting initiatives and innovates to  
add value to your value chain and continuously seeks improvement for our industry.

Working together
•	 Industry engagement to reflect our 
diversity

•	 Trusted partnerships and collaborations

•	 Potatoes as part of the growing system

Leadership in the field
•	 R&D projects and extension 
activities planned and 
executed.

•	 Innovation and technology 
explored and tech transfer 
developed.

•	 Biosecurity readiness and 
response activities continue.

•	 Export system developed to 
assist and support overseas 
markets.

•	 Leveraging off demonstration 
farm in Pukekohe.  

•	 SVS extension opportunities 
and government recognition.

Growing Great People
•	 Canterbury Young Grower 
competition back up and 
running.

•	 School leaving magazine 
spot lighting a young potato 
person.

•	 Youth Council partnering with 
industry.

•	 Connecting with schools 
and universities to maximise 
exposure to industry.

•	 Potato focussed training 
opportunities.

•	 Collaborate across 
horticulture sector 
for industry training 
opportunities.

United Voice
•	 Leverage opportunities 
to face government and 
regulators.

•	 Work with MPI on many 
industry points – e.g. MPI On 
Farm engagement.

•	 Strategic communications 
continue.

•	 Consumer research to gain 
better understanding of 
industry opportunities.

•	 Promotion of potatoes across 
all parts of the supply chain.

Working Together
•	 Collaboration across the 
Vegetable sector.

•	 Working with supply chain 
to drive potato category 
forward.

•	Wider vegetable promotional 
work – United Fresh and 
Parliamentary Showcase.

•	 Part of growing systems - 
collaborate with FAR, Seed 
Association and other groups.


