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WHAT’S ON KIWIS’ MINDS
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COST OF LIVING REMAINS # 1 CONCERN
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YET, KIWIS HAVE 

HELD STEADY IN 

MANY OF THEIR 

ATTITUDES
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CONSCIOUS CONSUMERS ARE A DIVIDED COHORT
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SUSTAINABILITY REMAINS STRONG WITH YOUNG CONSUMERS
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OUR RETAILERS 

AGREE…
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THE CONSUMER IS THE MOST 
POWERFUL SIGNAL
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WINNING WITH PEP+
PEPSICO ANZ
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